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Facilitated by Todd Clarke CCIM
• 31 years selling apartments – listed/sold over 

13,399 units in 562 transactions totaling 
$529.2M

• Development consultant or property tax 
protest consultant on another $2.5B

• International Award Winning CCIM instructor
• AANM industry champion
• Total data geek and policy wonk
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Tonight’s topics:
• Market Metrics
• Trends

– New Development
– Buyer/Seller ratio
– Seller Financing
– Exchanges
– First year for code of conduct

• Items to watch:
– New Zoning (IDO)
– Opportunity Zones (impact of)
– Impact of F.A.N.G.
– International Investors

• NMAA 2019 Changes
– New Listing agreements dealing with Loopnet/Co-Star
– New Marketing plan / budget

Introductions 
• Who you are
• Where you live
• Why you came
• Pressing question?
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Market Metrics

NMAA Dashboard

Goal – listings with least activity – on a daily basis
3 new things to try
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Increase in market activity – EOY 2017
2 fold increase 
since 2016!

Increase in market activity – 11/2018
7 fold increase 
since 2016!
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Trend Analysis
• 11 months into the year, it looks like 4% of  the market has 

turned over (Sold), with cap rates ranging from 4.6% to 7.4%.
• Fourplex as a benchmark of  market – we are ½ of  the way of  

the last peak

Duplex
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Triplex

Fourplexes
• Reads left to right
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5 to 19 units

NM Apartment Advisors Metrics 
• Current listings – 36 totaling $87,858,590
• Postcard mailings 8 x 5,000 in mailing list – 40,000 touches
• Received/created 324 offers
• Hosted 10 apartment broker luncheons – over 150 participants
• Led apartment investment courses (IRR, 5 benchmark)
• Presented at a dozen industry events (AANM, ULI, Santa Fe, etc.)
• Met with International investors in NM and outside NM
• Volunteered at a loan fund that has loaned on $6M in apartments
• Sold – 640 units in 21 transactions totaling $31M
• 58% of buyers were in 1031 exchanges
• 45% of buyers were unrepresented
• Pending – currently 3 deals
• Pre-Pending/close by year end – 2 more 
• Market activity has been brisk, and is getting ready to be a frenzy (Q2-

2019)
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Trends

Trend Analysis 
• High Demand markets in NM:

– Albuquerque needs 15,000 units for millennials
Largest demand is along transportation corridor (ART)

– Santa Fe, needs 6,484 units
– Rio Rancho, needs 5,742 new unit
– Alamogordo – influx of military
– At or near Border Crossing towns
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New(er) Apartments

New(er) Apartments
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It takes a Rainforest
• Innovation District, programing/maker space

Deal Trends
• 2018 experienced:

– More seller financing deals
– More direct exchanges
– More 1031 exchanges
– More people existing pre-1978 construction 

properties for new properties
– More new properties for sale
– More showcase deals
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More Investors = CAP rate Compression

4.6% Cap rate

Quality product = quality price
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Quality product = quality price

Example of Showcase deal
• 8 units
• $328,963/

unit
• $327/sf
• 4.44% 

Cap rate
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Items to watch

ABQ’s 3 pronged platform for millennials

ART 
Transportation

IDO - Zoning

ABQ

Innovation 
District - Jobs

And of course
Having

39 brew pub’s 
Doesn’t hurt!



11/30/2018

14

Opportunity Zones (handout)

Impact of F.A.N.G.
• Facebook
• Apple/Amazon
• Netflix
• Google
• Albuquerque has received international attention for landing 

2 of the 5 FAANG
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Welcome! / BienVendio /欢迎

• 5th biggest state in USA
• Diverse cultural history 

dating back centuries
• More PhD’s per capita
• Very friendly with our 

Federal Government
• 3rd best place to film 

Movies / TV
• Technology Innovation 

center
• Land of Enchantment

US China Summit

China intends to build 2,800 new airports, needs 
to train 50,000 new pilots – in the USA?
Follow-up visit in August 2018 – focus on zoning
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US China Summit
• China intends to build 2,800 new 

airports, needs to train 50,000 
new pilots – in the USA?

NMAA 2019 Changes
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Marketing Budget
• 2018 -
$67,249

• Postcards
• Marketing 

Flyers
• Recruiting 

investors
• Hosting 

Investor and 
Broker 
events

International Brand marketing
• Focus on Santa Fe / Albuquerque Corridor
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More:
• Drone photography • Virtual Tours

Drone Photography

Fleet of 6 drones
(1 in repair shop

at any given time)
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Virtual Tours

Example: www.nmapartment.com/edith3d

Code of Conduct for Buyers Brokers
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2018 Deal lessons:
• More 1031 buyers, and more 1031 sellers
• (major) Appraisal issues 
• Seeing more and more non-refundable earnest money

– One client secured $5,000 when deal did not close
– Another client secured $130,000 to give investor 13 months to 

close deal (they did)
• Title issues coming up with more frequency:

– One client this year – received multiple offers, buyer who could 
move quickly, seller’s property was paid off (we thought) –
decades old mortgage release was missing

– Disputes on contractual language, timing and complexity of 
standard purchase agreements

– Updated Surveys are becoming less common (title insures over)
– Potential of solar issues
– Seller financing will continue to be harder to do

New Listing to cover - Loopnet / Co-Star merger

• Co-Star – research Tool 
took over Loopnet
listing tool – merger of 
data 10/2017

• Downplaying listing / 
marketing, encouraging 
selling of research tools

• Beware Powerbroker 
accidental disclosure of 
info > property taxes

• Loss of leads
• Lack of feedback / stats 

(top 10)
• Difficult user interface
• Incorrect info has so far 

been incurable
• Expensive
• Will work with them, 

but will also consider 
redirecting marketing 
funds



11/30/2018

21

New(er) national service - CREXi

Growing new investors
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New Loan product to serve 5 to 49 units
• NM based CDFI and non-

profit focuses on providing 
below market rates for new 
construction or 
renovation/rehab

• 2017 Pilot project 
Thresholds - 1 new loan –
smaller deal < 24 months

• 2018 Pilot II – Encantada –
just approved – longer term 
– permanent take out not 
required

• Must be affordable –
encourages 
acquisition/renovation or 
new construction

NMAA is working on expanding
• Investor base
• Encourage more millennials to investor
• Bootcamp for young investors
• Matching retiring babyboomers ($) with 

aggressive Millennial investors – ala 
Shark tank event
• Delivering info in Millennial friendly 

format
like Podcasts

• Featuring experienced investors like you
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And now


