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57 Units 

Size:  14,900 sf 

Land: 1.906 ac 

Ask Price: $1,450,000 

  

  

  

Register for  
con dential property information : 

 
www.nmapartment.com/sungod 
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Address: 919 Paseo del Pueblo Sur 

Number of  
Units: 57  

Year of  
construction:  1940s and 1980s 

Bldg. Size: 14,900 sf +/-  

Site Size: 0.30 acres  

Avg. Unit Size: 261 sf   

Community: Taos, NM 87571 

The Offering The Property 

On behalf of the owners, Todd Clarke and NM Apartment Advisors are 
pleased to bring this Apartment community to market in the high end ski, 
arts, and cultural mecca of Taos NM. 

Formerly known as the SunGod Lodge, this unique property is in a high bar-
rier to entry market with a heavy demand for more housing from work force 
affordable to high end luxury.  Located on the main road through and across 
the street from a Walmart, the property is well positioned to rise like a  
Phoenix to its next phase. 

The property contains 3 buildings built in the 1980s, and the original con-
struction 1940’s lodge. 

A recent housing study performed on behalf of Taos County indicates a  
severe shortage of housing and immediate demand of an additional 1,400 
rental units. 

The focus of this flyer is the redevelopment of the property under Scenario 
A - redevelop as high end micro-housing - the back door approach to de-
velopment indicates an upside of $2,969,251. 

Other scenarios include preserving the housing along the back and 
redeveloping the frontage facing Walmart with commercial opportunities as 
quick server restaurant pad-site or other use along this retail corridor. 

Ask Price: $1,450,000  

$/ unit: $25,892  

$ /sf: $97.31  

 Market 
Housing 

 

Avg. Rent: $1,077  

GRM: 9.69  

Cap Rate  
Before              

reserves: 
6.50%  

Cash on Cash: 9.00%  

Potential 5 year 
IRR: 35.30%  

   

UPC#: 1074147040274 

Legal:  
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Scenario A - High end Microhousing - Exec. Summary 
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The Potential - Scenario A - high end microhousing 
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The Potential - Scenario A - Minimum rent to be viable 
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Scenario A - High End Microhousing - Unit Mix 
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Scenario A - High End Microhousing - Income/Expenses 
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Scenario A - High End Microhousing - Dev. Budget 
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Scenario A - High End Microhousing - Sources/Use 
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 Market Demand 
Taos County has listed providing housing as their #1 goal. 
 
 
Taos County documents including a housing needs study are available 
to quali ed investors who complete the online  con dentially  
agreement at www.nmapartment.com/sungod 
 
Major summary points: 
- only 12% of the renter population can qualify for a rst home 
- median income is $36,758, $11,000 less than the state median 
- 20% of the housing is used for vacation or second homes 
- 6% of all housing might be vacation rental 
- Median home prices are $290,00 
- Median rents per HUD 2020 Fair Marker rents are considerably lower 
than the market would bear as reflected by the large proportion of 
LIHTC rental properties 
- 33% of households are paying more than 30% of their income on 
housing costs 
- The community has a need for ran additional 1,400 rental units 
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Potential Estimated cost for Renovations  

The current owners development quotes for renovation are 
included in the document center. 

Complete access provided to quali ed investors who com-
plete the online  con dentially agreement at 
www.nmapartment.com/sungod 

The development models included in this flyer were based 
on the quoted renovations. 
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  Property Info - Survey 

Original Building 

Newer two 
story building 

casita 

Former Hot Tub 
Building 
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  Property Info  -  GIS / Zoning 

Note: Zoning will likely require a planned unit  
development overlay zone approval as well as a den-
sity bonus and  condi onal use permit to allow the 
change from commercial uses to residen al. 
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  Property Photos Drone 
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  Property Photos Drone 
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  Property Photos Drone area 
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  Property Photos Exterior 
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  Property Photos Exterior 



 

19  

  Property Photos Interiors 
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Photos from last buyers walk-thru 
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Notes: from last buyers walk-thru 
These notes are from the last buyer’s walk thru/
inspection and are shared with his permission. 
 
General Comments 
Clean out: All units were “trashed” in regards to fur-
niture, trash, etc. (see pictures) 
Smell: Most units smell of urine and must; I can still 
taste it 
Door Jams: Door jams were busted (kicked in) on al-
most all units except units that were still locked as 
noted below 
Doors: Most doors are damaged and need to be re-
placed 
Dry Wall: Most units need drywall repair; more signi -
cant damage can be seen in pictures.  Due to age 
there is almost certainly asbestos in the older build-
ing  
Windows: They are all boarded, but it appears that 
the majority need to be replaced (majority are bro-
ken) 
Baseboard heating: Damaged in most units at differ-
ent levels; assume it needs to be replaced on entire 
building.  Could be hot water in the older building but 
probably easier to increase electric service and go 
electric baseboard. 
Safety Issues:  
A signi cant number of needles were found through 
the units on property 
Feces found throughout property, inside and out 
Bathrooms: Damage varies from very light to com-
pletely gutted 
Flooring: All flooring needs to be replaced 
Utilities: Have been turned off for several years.  

 
 
 
Speci c Comments  
Unit 104: Sewer backup? 
Unit 106: Fire has completely gutted entire unit, ap-
pears to have caused structural damage to ceiling 
Units 105-108:  
The re from 106 caused damage to the overhang 
and hallway outside these units.   
105 has damage from hot air that made it through the 
window (there is a picture of the melted venetian 
blind).  May be okay, but potential structural issue.  
107 has damage per where the bathroom fan melted.  
May require structural repair. 
Unit 117: Bathroom stripped 
Unit 26: Locked 
Unit 27: Mold growing on fan 
Unit 28: Mold - substantial 
Unit 33: Mold 
Unit 140: Fire and lots of needles 
Unit 145: Best condition so far of units viewed 
Unit 150: Locked 
Unit 157: Locked 
Stairs at SE corner of property need quite a bit of 
work 
Deck post at SE corner of the property was backed 
into at some point. 
What is the pellet type material in the walls of 105 
and on the floor as well. Looks like broken down plas-
ter, but don’t know. 
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Location Map—Taos, NM 

Las Cruces 
Chile Capitol 

Very Large  
Array 

New Amazon 
Facility 

New Facebook 
Datacenter 

SpacePort New 
Mexico 

New NetFlix 
Studio 

Sandia National 
Labs 

Meow Wolf 

Taos 

New Mexico is home to the oldest Capitol in the 
country, the chile capitol of North America, 3rd 
best place for lm and TV and Spaceport NM 
home to Virgin Galactic. 
 
More PhDs per capita than anywhere in the US, 
home to two nuclear laboratories and founding 
location of the personal computer and  
Microsoft. 
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  Property Info - Location Map 
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  Property Info - Area Location Map 
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  Property Info - Neighborhood Map 
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    www.taos.org / wikipedia 
Taos  is a town 
in Taos County in the 
north-central region 
of New Mexico in 
the Sangre de Cristo 
Mountains. Initially 
founded in 1615, it 

was intermittently occupied until for-
mally established in 1795 by Nuevo 
México Governor Fernando Chacón to 
act as forti ed plaza and trading out-
post for the neighboring Native Ameri-
can Taos Pueblo (the town's name-
sake) and Hispano communities, in-
cluding Ranchos de Taos, Cañon, Taos 
Canyon, Ranchitos, El Prado, 
and Arroyo Seco. The town was incor-
porated in 1934. As of the 2010 cen-
sus, its population was 5,716. 

Taos is the county seat of Taos County. 
The English name Taos derives from 
the native Taos language meaning 
"(place of) red willows". 

Taos is the principal city of the Taos, 
NM Micropolitan Statistical Area, 
which includes all of Taos County. 
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Taos County Demographics / Distance to major cities 

 Distance from Taos, NM to: 
 Santa Fe, NM 69 miles 
 Albuquerque 132 miles 
 Denver, CO 289 miles 
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Area Info - Taos Pueblo - UNESCO world heritage site 

Taos Pueblo (or Pueblo de Taos) is an ancient pueblo belonging to a Taos-
speaking (Tiwa) Native American tribe of Puebloan people. It lies about 1 mile 
(1.6 km) north of the modern city of Taos, New Mexico. The pueblos are consid-
ered to be one of the oldest continuously inhabited communities in the United 
States. This has been designated a UNESCO World Heritage Site. 
Taos Pueblo is a member of the Eight Northern Pueblos. The Taos community is 
one of the most private, secretive, and conservative pueblos. Natives will almost 
never speak of their religious customs to outsiders, and because their language 
has never been written down, much of the culture remains unknown to the rest of 
the world. A tribal land of 95,000 acres (38,000 ha) is attached to the pueblo, and 
about 4,500 people live in this area. 
 
The pueblo was constructed in a setting backed by the Taos Mountains of 
the Sangre de Cristo Range. The settlement was built on either side of Rio Pueblo 
de Taos, also called Rio Pueblo and Red Willow Creek, a small stream that flows 
through the middle of the pueblo compound. Its headwaters come from the near-
by mountains. 
 
Taos Pueblo's most prominent architectural feature is a multi-storied residential 
complex of reddish-brown adobe, built on either side of the Rio Pueblo. The Pueb-
lo's website states it was probably built between 1000 and 1450. 
 
The pueblo was designated a National Historic Landmark on October 9, 1960. In 
1992 it was designated as a UNESCO Heritage Site. As of 2006, no puebloans live 
in the historical town-site fulltime. 
 
Taos language 
In the Tanoan language of Taos (Northern Tiwa), the pueblo is referred to as "the 
village" in either totho "in the village" (to- "village" + -tho "in") or tobo "to/toward 
the village" (to- "village" + -bo "to, toward"). The proper name of the pueblo 
is ałopháymųp’hə́othə̀olbo "at red willow canyon mouth" (or ałopháybo "at the red 
willows" for short). This name is more commonly used in ceremonial contexts and 
is less common in everyday speech. 
 
Spanish language 
The name Taos in English was borrowed from Spanish Taos. Spanish Taos is 
probably a borrowing of Taos to- "village" which was heard as tao to which the 
plural -s was added although in the modern language Taos is no longer a plural 
noun.  
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  Area info - Taos Art Colony 
The Taos art colony was an art colony founded in Taos, New Mexico, by artists attracted by the culture of the Taos Pueblo and northern New 
Mexico. The history of Hispanic craftsmanship in furniture, tin work, and other mediums also played a role in creating a multicultural tradition of 
art in the area. 
 
The 1898 visit by Bert Geer Phillips and Ernest L. Blumenschein to Taos was an early step in the creation of the Taos art colony and the Taos 
Society of Artists. In addition to the society, Mabel Dodge Luhan was instrumental in promoting Taos to artists and writers within her circle. 
 
In the early-20th century, modern artists infused the area with a new artistic energy, followed in the 1950s by abstract artists. Today Taos sup-
ports more than 80 galleries and three museums. There are a number of organizations that support and promote the work of artists on the Taos 
Pueblo and in the Taos area. 

Taos Pueblo artists 
Ancient artistic traditions have been manifested in native craft for generations; an important acknowledgement for understanding the inherent aesthetic allure of this 
area to the Anglo-American artists. Making paintings with oil and watercolor was a new form of art to the Taos Pueblo who traditionally painted objects such as hides 
or inside buildings, such as on the walls of a kiva, but one embraced by artists such as Albert Looking Elk, Albert Lujan, Juan Mirabal and Juanito Concha. They pro-
vided artwork that was realistic of the Native American lifestyle in contrast to the work of Anglo-Americans romantic depictions. Traditional design elements were for-
malized at the Santa Fe Indian School, de ning authentic Native American art. 
Juanita Suazo Dubray, a lifelong resident of Taos Pueblo, is a Native American potter. In 1980, at the age of 50, Dubray began making micaceous pottery, upholding 
the tradition of her mother and their ancestors. Dubray added an element of sculptural relief with icons of corn, turtles, lizards, and kiva steps in relief; Her original corn 
design her most recognized symbol. Lori "Pop Wea" Tanner (died 1966) was also a noted potter from Taos Pueblo.  Pop Chalee, also known as Merina Lujan and 
"Blue Flower" (1906–1993), was the daughter of a man from the Taos Pueblo; her mother was of Swiss descent. In the 1920s she attended the Santa Fe Indian 
School and in the 1930s Dorothy Dunn's studio of the same school. Multi-talented, Chalee was a muralist and art instructor; she also worked in radio and the lm in-
dustry. 
Hispanic artwork 
In the late 18th and early 19th centuries it was very expensive to ship furniture to New Mexico. Hispanic carpenters built, with great artistry, cajas (storage chests), 
harineros (grain chests), trasteros (kitchen cupboards) and other furniture. The work was generally carved and painted brightly.[9] Tinwork was also made with materi-
als brought from Mexico and sometimes along the Santa Fe Trail. A signi cant growth in tin work occurred, though, once the railroad opened. At rst most of the tin 
work was in the form of religious, devotional items. By the turn of the 20th century, tinsmiths were creating sconces, lanterns and trinket boxes.[9] Commissioned by 
churches and individuals, artists created sacred images called Santos of Roman Catholicism. Patrociño Barela (1900–1964) made secular works that greatly influ-
enced contemporary santeros. His work, shown at the Museum of Modern Art in New York with other artists of the Federal Art Project, was the rst Mexican Ameri-
can artist to receive national recognition. In addition to the Taos museums, the Martinez Hacienda, a fortress occupied by Padre Martinez's family in the 19th century, 
provides examples of the integration of Spanish and Pueblo artistic movements in retablos (santos painted on flat pieces of wood), bultos (santos carved out of wood 
and sometimes painted), as well as tin work, jewelry, and basketry. 
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https://taos.org/ Spring 2020 Marketing report 
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  Area Info - Taos Ski Area 
Taos Ski Valley is a village and alpine ski 
resort in the southwestern United States, 
located in Taos County, New Mexico. The 
population was 69 at the 2010 census. Until 
March 19, 2008, it was one of four ski re-
sorts in America to prohibit snowboarding.  
 
The Kachina lift, constructed in 2014, serves 
one of the highest elevations of any triple 
chair in North America, to a peak of 12,481 
feet (3,804 m) above sea level. 
 
The village was originally settled by a group 
of miners in the 1800s, but in 
1955, Ernie and Rhoda Blake founded the 
area as a ski mountain.The village was incor-
porated in 1996. 
 
In 2013, Taos Ski Valley, Inc., was sold by 
the founding family to billionaire conserva-
tionist Louis Bacon. It has 110 trails with 
24% beginner, 25% intermediate and 51% 
advanced/expert. The Ernie Blake Snow-
sports School is one of the highest rated ski 
schools in North America. 
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  Area Info - Taos Earth Ships 

An Earthship is a type of passive solar earth shelter that is made of 
both natural and upcycled materials such as earth-packed tires, 
pioneered by architect Michael Reynolds. 
 
Earthships are predicated upon the idea that there are six human 
needs which can be addressed through environmentally sustaina-
ble building design:  
 
Energy: Thermal and/or solar heating and cooling, solar and wind 
electricity 
 
Garbage management: Reuse and recycling built into construction 
and daily living 
 
Sewage treatment: Self-contained sewage treatment and water 
recycling 
Shelter: Building with natural and recycled materials 
 
Clean Water: Water harvesting and long term storage 
 
Food: In-home organic food production capability 
 
Earthship structures are intended to be "off-the-grid-ready" 
homes, with minimal reliance on public utilities and fossil fuels. 
They are constructed to use available natural resources, especial-
ly energy from the sun and rain water. They are designed 
with thermal mass construction and natural cross-ventilation to 
regulate indoor temperature, and the designs are intentionally un-
complicated and mainly single-story, so that people with little 
building knowledge can construct them. 
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  Area Photographs - Taos Gorge  
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The Market—Albuquerque, NM 
Although the rest of the country might know  
Albuquerque for its award winning TV Show,  
Breaking Bad, astute investors are looking at  
Albuquerque as the place to invest.  

With neither a boom or bust mentality, Albuquerque 
has a strong record of rent increases and a lack of 
new product.  This results in high barriers to entry 
for competing apartments making multifamily in-
vestment a solid choice. 

Thanks to major employers like Sandia National  
Laboratories and Intel Albuquerque is home to 
more PhD’s per capita than in any city in North 
America. 

Albuquerque has an exceptional quality of living,  
offering over 147 miles of hiking and biking trails 
inside the city as well as mile high Sandia moun-
tains, and North Americas  largest cottonwood for-
est, Albuquerque is known for its 300+ days of sun-
shine, skiing and golf in the same day, stunning 
sunsets, and abundance of outdoor activities, Albu-
querque is the amenity for most apartment resi-
dents. 

#1 place where 
home prices are 

likely to rise 

Albuquerque, New Mexico in the news 
  Forbes Ranks Albuquerque #8 in Best Cities for Jobs  

  UNM Schools Ranked Among Best  

  

Albuquerque Named 25th Among America's Hottest Job Markets  

   Washington Business Journal—Bizjournal September 2007  

  Albuquerque Named Among the 50 Best Adventure Towns 

  New Mexico Ranked Fifth Nationally for Manufacturing Momentum  

  Albuquerque Ranked #9 Among Cities for Most Educated Workforce 

  

New Mexico Ranked #7 for Pro-Business Climate (#1 in the 
Southwest) 

     Business Facilities, June 2007  

  

Albuquerque Ranked #2 Arts Destination  

   AmericanStyle Magazine, June 2007  

  

Albuquerque Named Among the Top 20 Metros for Nanotech 

    Wilson Center's Project on Emerging Nanotechnologies, May 2007  

  Albuquerque Named one of the Top 20 Midsize Cities for Doing 
Business  

   Inc.com, April 2007  

  Albuquerque Fittest City in the Nation  

  Albuquerque One of America's 50 Hottest Cities,  

  Albuquerque Named a Top 10 City for Movie Making,  

    MovieMaker Magazine, Winter 2007  

  

Albuquerque Ranked 3rd Smartest City to Live,  

    Kiplinger’s Personal Finance, May 2006 

  Albuquerque One of the Top Metros in U.S. Overall for Public Schools

  

Bizjournals Survey Ranks Albuquerque 18th for Jobs,  

   BizJournals, November 2006 

  Albuquerque Best in Nation for Business and Careers  

  Forbes Magazine Ranks Albuquerque as 5th Best Metro Overall and 

  6th best city in US for connecting workers to jobs using 
Public Transportation  

   Brookings Institute—July 2012 

  One of the 10 best park systems in the nation 

   Trust for Public Land—2012 

  3rd most ttest city 

   Men’s Fitness Magazine– 2012 

  3rd best city to make movies 

   Moviemaker.com– June 2012 

  Top 25 best places to Retire 

   CNNMoney.com—Sept. 2011 

  15th best city in Bloomberg’s Business Week (best cities) 

   Bloomberg’s Business Week—2011 

  #17th best bike friendly city 

   Bicycling Magazine—2010 

  Top Ten for Being a Healthy Community 

   Outside Magazine—#6—August 2009 

  One of the Best Cities in the Nation 

Kiplinger Magazine—#2—July  2009 

  Top 10 places to Live 

   U.S. News & World Report—June 2009 

  AAA rates Albuquerque 2nd in vacation affordability 

   American Automobile Association—June 2008 

  UNM Anderson School Ranked in Global 100 

   Aspen Institute, October 2007  

  9th best mid-sized city of the Future 

Foreign Direct Investment magazine—03/2015 

  6th best city to travel to for food snobs    

Travel+Leisure—03/2015 

  3rd best city for rent growth 

   All Property Management as reported in ABQ Journal—
10/2013 

  America’s best city for Global Trade for Skilled 
Workforce 

Global Trade magazine—11/2014 
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My name is Todd Clarke CCIM and I am a commercial Realtor who has been selling 
apartment investments for over 32 years. In that time, I have listed/sold over 14,519 
units totaling $607M. I also teach investment sales analysis for the CCIM institute (24 
years, over 4,000 students in a dozen countries).  I share this with you so you know that 
the balance of this document comes from experience, and my ideals about how the 
apartment business runs.  This also gives you insight into how we counsel and advocate 
for our clients.  
 
Most of your Buyer’s questions about rents, expenses, and property info can be an-
swered by downloading the flyer & APOD (Annual Property Operating Data) from the 
document center. Please READ THEM. If you are new to investment sales, I am glad 
to assist you, but please know: 
 
Showings/Tours 

Residents have rights under the NM Landlord Resident Relations act, and Landlords 
take that law seriously. 

Many Landlords consider their residents to be their customers. They work hard to 
keep them happy. Any attempt by a 3rd party to visit the property without the 
Landlord’s prior written approval jeopardizes the Landlord’s and Resident’s happy 
customer relationship. 

Do not disturb the residents, do not walk the property. It is considered rude to do 
either, and many Sellers will refuse to work with Buyers who violate this provision. 

Landlords (Sellers) rarely are willing to show a property prior to having an offer. 
Where possible, we have included virtual tours in high de nition – please look to the 

flyer for those links. 
Sellers suggest Buyers make an offer subject to inspection and that the buyer work 

hard to consolidate their inspections and appraisal review on the same business 
day. 

 
Commercial vs. Residential Real Estate sales 

Apartment investments are considered commercial real estate sales.  Although the 
occasional apartment will sell to an owner/occupant, from the Seller’s and Listing 
Broker’s perspective, they approach the transaction in a business-like manner, 
where it is all about the numbers, and very little about the emotions. 

Commercial brokers work regular business hours during business days, and so do 
most of their clients.  Please do not write an offer with an expiration date on a 
weekend, or a response period of anything less than 3 business days. Please do 
not text, or expect return phone calls after regular business hours. 
 

Offers 
Commercial transactions often start with a two page letter of intent or LOI – this allows 

the parties to share the skeleton of a deal.  If they can reach a meeting of the 
minds, they will then flesh out the details in a purchase and sale agreement. If 
your client chooses to do a letter of intent, please make sure your letter of intent 
form includes the basics like price, closing date, contingencies, and who pays 
what closings costs. 

The current (2020) activity level from investors interest in our marketplace is 10 times 
higher than it was in 2016, our market is saturated with out of state investors, and 
I often tell buyers that they have a 1 in 10 chance of becoming an owner, where 
as everyone of my Sellers have a 1 in 1 chance of selling. 

Please let  your client know that I work with my clients on a merit based negotiation 
system - we do not play the high/low game, and my listing agreement pre-

Multifamily investment sales process and thoughts: 
authorizes me to let you know when a (low) offer is likely not to be respond-
ed to by my Seller, so call rst before your client suggests a low ball offer. 

If your client’s strategy is to count days on market and expect a discount, please let 
them know we specialize in helping our clients establish the leading edge of cur-
rent market pricing, and our clients are prepared to wait for the right investor who 
can meet their deal goals. 

The follow-up questions Sellers ask after what is the price is, does the Buyer know the 
market? Have they been here? Do they have a team (management, lender, etc.) 
in place? Be prepared to answer these questions an advocate for your buyer, 
particularly if there are multiple competing offers. 

Most of my Sellers are as focused on certainty of closing as they are the price, so 
don’t be surprised when we ask you for proof of funds of down payment and a 
prequal letter from a quali ed lender. 

The standard in commercial transactions is that the Buyer pays for their own inspec-
tions and nancing costs, and issues raised by the Buyer’s lender are the Buyers 
to deal with. 
 

BID Process 
If this property is being marketed with the BID process, then the ask (start) price is 

set low with the intention of garnering a lot of investor interest that will lead to 
multiple offers, a best and nal round with a nal close price that is considera-
bly higher than the original ask price. This process may be new to you, but we 
have been using it for over 16 years.  By participating in the BID Process, best 
case, your buyer becomes an owner, worst case they receive an education on 
current market conditions. 

If the property is being marketed using the BID process, the tour date and time is the 
only time the property is available for a viewing.  This is not an inspection. Please 
do not bring your vendors, inspectors, ladders, etc. This is not an open house, but 
a guided tour that lasts 10 to 20 minutes and allows you a chance to view the inte-
rior condition. 

 
Client Control 

Your client’s actions represent you in this transaction, and your actions represent 
them. 

Please let your client know they have only one chance to make a good impression 
with my Sellers. 

When in doubt, please ask for permission via email, do not take action and expect 
forgiveness from a Seller.  Please let your clients know that their actions will be 
considered by the Seller when they review offers and rank them in likelihood to 
close. 

 
Open invitation – on a monthly basis, we host a luncheon for brokers and property 
managers who have an interest in apartment investments – just email me for an invita-
tion. 
 
Please know that I love this business and I am glad to share my knowledge, expertise 
and enthusiasm with you and your Buyer.  I want to help you, help them, to be a great 
landlord and investor. 
 
I look forward to working on this transaction with you—Sincerely. 
Todd Clarke CCIM CIPs 
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Marketing Advisors 
In the event of multiple offers, BID process will be used. Ad-
ditional information on the sales process can be found at 
www.nmapartment.com/bidprocess/bidprocess.pdf 

The owner and property is represented by Todd Clarke 
CCIM of NM Apartment Advisors, who has thirty-two years of 
experience in marketing apartments in the New Mexico area.    
If there is any information you need on the market,  
submarket, or the property, please do not hesitate to ask. 

Do not walk property or disturb residents. 

To register for access to con dential documents go to:  

www.nmapartment.com/sungod 

Todd Clarke  
CEO  

NM Apartment Advisors Inc.  

NMREC License #13711 

505-440-TODD 

tclarke@nmapartment.com 

www.nmapartment.com 

Further Information 


