Albuquerque, NM 87112

mﬂ
Z
o
=
©
o
c
=
O
=
N
o
N
o
-

.a:-""F:L ] .

« Register for Additional Info: www.nmapartment.com/13207MountainPIN

= Virtual Tour: http://www.nmapartment.com/mountain12307NE3d




The Offering The Property

Address: 13207 Mountain PI NE

NM Apartment Advisors is excited to bring to market this rare opportunity to Number of ,
own a Far North East Heights, large corner-lot, owner occupant style units:

fourplex. Year of 1979 per county

. construction: assessors records
The unit mix includes:

Bldg. Size: 3,152 sf +/- per Assessor

. Unit Ais a 788 square foot 2 bedroom / 1 bath unit Site Size: 0.2702 acres
. Unit B is a 788 square foot 2 bedroom / 1 bath unit e
. Unit C is a 788 square foot 2 bedroom / 1 bath unit Avg. Unit Size: 788 sf
. Unit D is a 788 square foot 2 bedroom / 1 bath unit

UPC#: 102205843314241550
The property has a coin operated income producing 125 sf laundry room, Legal: Lot 11, Block 2, Panorama
and all furnaces are relatively new. The evaporative coolers were replaced Heights, Unit 3

2021.

Do not miss out on this opportunity to buy a core asset in a market with
strong economic growth from all of the new Netflix, Facebook, Intel, and Am- :
azon jobs that have created a housing shortage that has led to double digit 3/ unit: $141,190
annual rent growth. $ Isf: $179.18

Ask Price: $564,761

Actual/Est Proforma
(2023) (2024)

Avg. Rent: $994 $1,425
GRM: 11.13 7.76

Cap Rate
Before 5.56% 7.93%
reserves:

Cap Rate
After reserves:

Year 1 NOI: $30,522 $49,781
Cash on Cash: .03% 7.30%

5.40% 7.76%

Before Tax IRR: 12.9%
After Tax IRR: 9.7%




Annual Property Operating Data (APOD

NM Apartment Advisors Financial Overview for: 13207 Mowtai Place NE
] Prepaced by Taodd Clarke CCIA 4/ 16,/ 2024 "AS 18" Condition
Unit/ Rent Sumimany E i A
Approx Actual Rent Towl Max Rent  Total Market
#  Type Swvle Size Actual Rent Strect Rate Market Rent S/sf Total Actual for this type Potential Total f
A 211 Vacant for owner occupant TRE § 1275 & 1,225 ' § 1400 5 1.62 5 1275 § 1,235 s 1,400 TEB
B 211 Resulent ssnce 417 TEE 5 950 £ 1235 '8 1400 % 121 § Q50 £ 1235 HS 1,400 TER
C 2/ Besrdent snce 10/21 TERE § 875 § 1225 § 1400 5 1L.11 § B7S § 1,225 % 1 400 TER
(] 21 Reswdent snce 11,18 TEE § 875 5 L1235 5 1,400 & L1l § BTS § 125 % 1,400 TEBE
4 storape wuts + Lanndey 125 s 106 3 ] 2 1040 125 af
4 total worts [ Avg, Uit Size= TRE % o 5 1225 § 1,425 5 3975 b b 00 L 5,700 3152
Avg Actusl Reot 5/s1= 3 L2 § LS55 § 1.81 5 47700 5 58,800 5 68 400 1,576 per Assessor
Benchmarks
Offering Poce  5564,761 Total Potential Market Income 5 65,400
&t S140,190 Less: loss to macket lease 5 a0 1%
S /af £179.18 Actun] Proforma Taotal Potential Income (Street) 5 58, 804
GRM 11.84 826 Lees: Loss to lease 5 11,100 19%
CAP Before Reserves 5.56% T.38% Total Income rS 47,700
CAP After Reserves 5.400% T22% Less: vacancy 50P 8 _:,J:‘.H'ﬁ 5% Madket average
Cash on Caah 0,053%% 7.300% Effective Rental Income 5 45,315
r_r;l!'_'_l_?:f- 1.00 134 3 3 Plas: Other lncome 5
Walk Scare: 57, Tranut Score: 0, Bike Score: 62 | I Gross Operating Income 5 45,315 2023 Actual 543 240
imn Actuals Based on: 2023 Actuals Estimate on s |[Proforma 2024 Based on: Fﬂrrhmhlg yr.
Expenses (Annual) 5/ unit e %, unit %  Income Line C.F+H
Real Estate Taxes | 54161 51,040 9 2023 Tax Bill Actual Amount 56,839 51,710 10P% 83%0 Sales Prece
Personal Property Taxes | nssessecl at 5295900
Property Insurance | 522359 £565 5%  Aetual $2.327 §582 3% Potentsal 2024 = 2023 + 3%
.]"‘:'uvprrr'.' Management |
Ot Site Management | Likely Owmer occupied 56,993 51,748 1076  1(%% plus NAMGRT
Payrall-Onsite Pesonne] |
Repairs and Maintenance | i Sa80 6%  Est, 2003 Actnsd was §11,85% with Cap-X $2,800 §700 4% Poteatial 2024 = 2003 + 3%
|Uniliiess: |
Water, 3ewer, & Garbage | 52 End 716 6% Crocners Actual 2023 £2430 LYE T 4%  Potennal 2024 = 2023 + s
G All resicdenits now pay ther own GRE 50 Thewr ownn G & E
Electne I All remudents pow pay thew ovn GEE S0 Thew ewn G& E
Cable 5540 for laundey room
Pest Control | §307 577 1% Actual T-12 3316 59 *% Porential 2024 = 2023 + 3%
Uit Turnorer
Landscapung 51,043 5261 2% Actual T-12 51,074 5266 2% Potential 2024 = 2033 + 3%
L'Jr]'ml! Cleaning
Intemet repiirs itttk reserve=5to 1006
Reserve for seplacement | 59K} 5225 2% new lender will require 000 5225 1% new lender will cequiee
Total Operating Expenses | 514,793 53,698 i | 524,199 6,050 35%
Met Operating Income 830,522 57,631 540,781 Potential Market less 5% vacancy + other micome
ADS Loan LTV Pt Term Interest Rate ADS Lean LTV Pt Term | Interest
Less: Annual Debr Service 83474 5 423571 T5% 82540 M G 330474 05 423,571 ’_5°¢ 22 540 30 G000 %
Cash Flow Before Taxes 548 | S10,306




Internal Rate of Return

Caleulated
for 1st veuns

of next
COWMTIELS,
Year ownesship Sales Workshest
1 2 3 4 5
Teotal Potential Marcket Income 3.5%% lncreases 568400 570,794 $7T3272 575836 S78.491 Calculation of Adjusted Basis
2 Less: loss 1o market lease 14.0% 59,600 §9.036 510284 510444 511016 Beasis ar Acquisition $564,761
5 Total Patential Income (Aax Reu $58.8000 S60.858 $62988 565,193  S67AT4 + Capital Additions
4 Lets: Loas to lease 18.9%% . 511,100 511,489 §11.891 §12.307 $12738 Cost Recovery (Deprecution) Taken 580,779
5 Total Income §47,700° 493707 §51,097  $52,886°  §34.737 =Adfusted Basis at Sale 5453982
6 Less vacancy 5,0 4 52,385 52468 52335 52644 ) 52,737
T Effective Rental Income 545,315 546,901 548,543 $50,242 552,000 Calenlation of Capiral Gain
8 Phn: Other Income 20P% Increawes 50 &0 0 0 S0 Davpounon CAP Rate 3%
9 Gross Operating Income £45 315 46,901 S48 543 850242 52 i) Sale Prce L6931 642
Costs of Sale B0 555,491
Total Operating Expenses 2.0% Incueases $14.793 515088 515390 515698  S16.012 -Audjusted Basis at Sale _5483.982
Met Operatng Income 530,522 31813 §35.152 S 544 535,988 =Crain ot (Loss 154,169
$423.571 -Stought Line Cost Recovery (hmated to gam) §80,779
AMortgage Balance S418.369 S412847 5406984 S400.759  §394.151 =Capital Gain e Apprecution $731.390
ADS 530,474 530474 30474 530474 §30,474
Poncipal Reduction B0 §5532 85,863 $6.225 56,608 Caleulntion of Sales Procesds afier tnx
= Mortgape mterest $25.273 £24.052 82611 824 250 L3866 Sale Poce 86931642
- cost gecovery [annmal) 275w 1 . | 80% 515746 516429 16429 1642 £15,746 inclodes mid mon  -Cost of Sale 555491
= Taxable Inceme -S10,4% -59.568 -57 888 -56.136 53,623 -Mortgage Balance(s) 534151
Tax on meome at ordmary income gate of 2 35 30 S0 0 50 &0 =%ale Proceeds Before Tax 5244 004
= Tax: Straight Line Recaptiue at 25005 S20.19 2-
NOT 530,522 231,613 533,152 $34.544 $35,958 Tax on Capital Gains at 20.0% 514,678
- Annnal Debt Service $30474 530474 830474 530474 830474 =5ALE PROCEEDS AFTER TAX: $200,12 3-
= Cash Flow Before Tax 3 ‘5-td’ 5]..'-_'1&’ 2.6 '3' S-LI.‘-{:.!JIIF §3,514
Less Opdinasy Ineewe Tax 50 80 50 $0 £0
= Cash Flow After Tax 548 51,338 52678 S.069 53,514 IRR Befoue tax = 12.9%
—n |5 :
0 § (141,190)
As a commercial real estate investor, the federal tax code gives you three advantages compared ) 51 :;
to other investments including: 3 $2.67
1. Deduct your annual mortgage interest before you calculate your taxable amount; 4 §4,069
2. Deduct your cost recovery/depreciation before you calculate your taxable amount, in 5 §5,514 + 5244000
the future when you sell the property, you only pay back 25% of the benefit you received;
3. Your long term profit, or capital gain, is taxed at 20% _ _
IRR After tax = .
The combination of these benefits could help lower an investor’s effective federal tax rate from 7 SS TAL190)
35% federal tax rate to only 25%. 1 £45
2 $1,338
3 $2678
4 54,069
3 $5514 + SH9,127

Investar's Effective Tax Rate =

¥ |

o



Comparable Sales

'Comparable Sales Analysis for: 13207 Mountain Place NE

- Comyiled by Todd Clarke COCIM
S/t
$250,000 -
: S198,750
$200,000 $175,000
$149,750 S$153,125 $146.250 2= : 5
= | ; 140,000 LU S143,750  £140,000 en  S137.500
$150,000 ) s124375 $131,250 S $124975
$100,000 -
S50,000 <
S01 s02 503 S04 s05 S06 S07 S08 S09 S10 s1 s12
#  Name Location Units  Age List Price Sales Price Sales Date  $/unit 5/sf Avg. Rent GRM  CAP®
S01 1916 Brena Vista SE 4 1984 5 599000 % 599000 PENDING 5 149750 3§ 135 51,600 T.HD T3
S02 652 Vancouver RR i 1997 § 612500 % 612,500 AVAIL § 153135 § 22T 51,163 10,97 5.2%
S03 907 Silver SW 4 1711 5 TGO 5 TO0000 BS3/X23 5 175000 5 184 51,284 1136 5.0%
S04 311 Stanford SE 4 1936 % TO5000 § TR0 AVAIL 0§ 198730 § 351 51,02 12,62 4.5%
s05 12605 Copperarood NE 4 99 § 389000 5 0000 G6/2/2023 5 140,000 5 175 81,675 6.97 B.2%
S06 312 Gealdine RR 1 1983 § 585000 5 555,000 PENDIMNG § 146250 § 17 S8R50 1434 A%,
s07 3504 Bryn Mawr NE 4 1978 § 389000 § 573000 12/14/2023 § 143730 § 194 §1,363 g2 6.5%
S08 3708 Boywn Mawt NE 4 1972 § G15000 5 Se0OD0  10/4/0023 5§ 140000 § 162 51,315 B.57 G4%
S09 5005 Handin NE 4 1984 5 5500000 5 497500 12/13/2023 & 124375 § 152 $850 12.19 4.T%
S10 1302 Dagtmouth NE 4 1951 % 500000 § 535000 11/X/2023 § 131250 § 1] | S643 17.01 34%
511 12125 Menpaul NE 4 1081 % 510000 % 550,000 12/8/2023 § 137500 % 154 3816 14,04 4.1%
512 11328 Prospect NE 4 1981 5 499000 § 4990900 2/20/2024 5 124975 § 134 51,019 1022 5.46%
|!u‘cragt SOLD $ GO4450  § SEE,242 5 147060 5189 51,158 .27 54% |
*imputed @ 5% vac, 0% exp
g e kel Aok il
|Subjeet Property 13207 Mountain Place 4 5 564,761 5 HL1% 5179 5994 11.54 54%
Average of Comparable SOLD apphed to subject property
Average Rent for Sales = £1,158
&/ vt £ 147,060 & 588,242
$/sf 5 18871 - 594 806
CAP (Actaal) 5.4% s 565,509
GRAM (Actual) 11.27 -] 510487
Average= $ 564,761
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Property Aerial
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Exterior Photos




Property Info - GIS

Platted Parcel Addresic 133007 MOUNTAIN PL NE
| Assersor Parcel Address: 13207 MOUNTAIN PL NE

fepert Date: 4/36/2024

s cabsn, povi ol

Bernalilla County Aszeszar Ownership Data
§ pg Bl U Cninp Barisar (g har s |sbaremas s
Cewreer Harne: STEWART RONALD & EDWINA E

Crareer Acdcress: 6432 GLEN OAK NE ALBUCUERQUE WM ETIN-6505
Unéform Property Code (UPC): 1022058433142 41550

T Your: 2023

Tax District: ALA

Legal Description: *T1 2 PANGRAMA HEIGHTS UNIT 3

Proguerty Tl it

Document Number: 2015097261 110515 WD - EN

Acres: 02702

Albuquerque Planning and Zoning Data
Surisdietion: ALBUGUERGILIE

DO Zome District FD

100 District Owfinition: Planned Development
Zane Atlas Page: 122

Laswd Wsi: 01 | Livwy-chencity Reshdential

Lot T

Block: 2

Subdivshon: PANORAMA HESHTS UNIT 3

Barnallhs oty Plannis ol Tanzen
Becnabite County Planning and Zoomg

Neighbarhood Associations
City Recogaiaed Melghbarhaod Assccations: MSA

Apusraus e o Neshbarhead Coardinatan

Services ‘\Walk score|  Car-Dependent

Police Beal: 532
Arga o FOOTHILLS . 3 o :
il o g B MG 4 7 Most errands require a car.

City Council Districts

Chity Cowndil District 3 - Rigrde Growut

Coundcibor Email Addness: grouticabn oo

Policy Anabnt: Rachiel Milker

Policy Anabyst Emall Address: rrodllen@caben goy g — 2

Podicy Analyst Fhone Mumbe: 505 768-3123 r - |
Transit Score|

Other Legislative Districts 24 | Itis possible Lo gel on a bus.
LS Congreisienal District: 1 - Melanie Stanibury e

Minimal Transit

County Commission District: § - Eric € Olivas
MM Houss 0f Repressntatives: 20 - Mersdith A Dixon

|
MM Senate: 20 - Martin Hicloey - I

APS School Service Areas
Elemaentary Schook CHELWOOD

- o
Middle Schoal: JACKSON C - Elkﬂ' m"_ Bikea ble
High Sehook MANZAND -

e e ) 58 ¢ Some bike infrastructure.

FEMA Flood Tone: X

EEMS Pl Mag Servecs

~ o

Y
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Interior Photos - Interior - Apt A
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Interior Photos - Interior - Apt A
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Floor Plans - Unit A

All measurements are approximate

BEDROOM

BEDROOM 12'11" x 9'8
911" x 132" -

_ ' —. BATHROOM
| 9130 x 5,0“

LIVING/ s i
DINING ROOM a5z
13!8" X 14,8“
KITCHEN
9f3|| X 15,3"
ENTRY
I
. I
—_—
PORCH T
Virtual Tour: http://www.nmapartment.com/mountain12307NE3d
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The Market—Albuquerque, NM

Facebook

amazon

Apple

NETFLI

Google

Data Center

Distribution center
under construction—
announced 1,000
new jobs

announced $1 Billion
of new programming

Albuquerque is home to

Three of the six F.A.A.N.G. tech companies:

Due to Sandia and Los Alamos National
(nuclear) Laboratories - New Mexico has
more PhDs per capita than any other state.

#3rd place in United States for Film and

TV

The city has made a major investment in its
transportation corridor - along historic
Route 66 the new A.R.T. or Albuguerque
Rapid Transit has been installed - a $130M
investment and upgrade into this transit
corridor. Did you know that apartment
communities in the top 10% of walk, bike or
transit scores achieve 25% higher rents?

Albuquerque offers over 300 days of sun-
shine, ski and golf in the same day, hun-
dreds of miles of biking/hiking trails, more
parks/open space per person and North
America’s largest bosque forest.

Albuquerque, New Mexico in the news
M 9th best mid-sized city of the Future
Foreign Direct Investment magazine—03/2015
M 6th best city to travel to for food snobs
Travel+Leisure—03/2015

™ America’s best city for Global Trade for Skilled
Workforce

Global Trade magazine—11/2014
M 3rd best city for rent growth

All Property Management as reported in ABQ Journal—
10/2013

M 6th best city in US for connecting workers to jobs using
Public Transportation

Brookings Institute—July 2012

™ One of the 10 best park systems in the nation
Trust for Public Land—2012

M 3rd most fittest city
Men'’s Fitness Magazine- 2012

M 3rd best city to make movies
Moviemaker.com- June 2012

¥ Top 25 best places to Retire
CNNMoney.com—Sept. 2011

M 15th best city in Bloomberg’s Business Week (best cities)
Bloomberg’s Business Week—2011

M #17th best bike friendly city
Bicycling Magazine—2010

M Top Ten for Being a Healthy Community
Qutside Magazine—#6—August 2009

¥ One of the Best Cities in the Nation

Kiplinger Magazine—#2—July 2009

™ Top 10 places to Live
U.S. News & World Report—June 2009

M AAA rates Albuquerque 2nd in vacation affordability
American Automobile Association—June 2008

M UNM Anderson School Ranked in Global 100
Aspen Institute, October 2007

Kiplinger

44 New Mexico

MILLIONAIRE HOUSEHOLDS: 40,450
TOTAL HOUSEHOLDS: 813,135
Concentration of Millionaires: 4.97%

RANK: 44 (+1 from last year)

MEDIAN INCOME FOR ALL HOUSEHOLDS:
$47,169

MEDIAN HOME VALUE: $174,700

New Mexico is a land of stark contrasts when it comes to its
millionaire population. Los Alamos, New Mexico — best
known for the world-famous Los Alamos National Laboratory
— seems like an unlikely place to find a lot of millionaires. But
at 13.2%, it has the second-highest concentration of mil-
lionaires per capita of any city in the U.S.

In addition to medicine, top-paying jobs are found in general
internal medicine, engineering management and psychiatry.

Yet outside of Los Alamos, the state's concentration of mil-
lionaires puts it in the bottom 10 in the U.S. Fewer than 1 in
20 households claiming investable assets of $1 million or
more.The upside of having fewer millionaires is that it
helps keep a lid on living costs, which are 8.9% below the
U.S. average.For residents of all means, the Land of En-
chantment is somewhat tax-friendly, though it's a mixed bag
for retirees. Social Security benefits are subject to tax by the
state, as are retirement account distributions and pension
payouts.




My name is Todd Clarke CCIM CIPS and | am a commercial Realtor who has been selling apart-
ment investments for over 34 years. In that time, | have listed/sold over 16,280 units totaling
$739M. I also teach investment sales analysis for the CCIM institute (26 years, over 4,000 stu-
= dents in a dozen countries). | share this with you so you know that the balance of this document
L_| comes from experience, and my ideals about how the apartment business runs. This also gives
you insight into how we counsel and advocate for our clients.

Most of your Buyer’s questions about rents, expenses, and property info can be answered by
downloading the flyer & APOD (Annual Property Operating Data) from the document center.
Please READ THEM. If you are new to investment sales, | am glad to assist you, but
please know:

Showings/Tours

Residents have rights under the NM Landlord Resident Relations act, and Landlords take that
law seriously.

Many Landlords consider their residents to be their customers. They work hard to keep them
happy. Any attempt by a 3d party to visit the property without the Landlord’s prior writ-
ten approval jeopardizes the Landlord’s and Resident’s happy customer relationship.

Do not disturb the residents, do not walk the property. It is considered rude to do either,
and many Sellers will refuse to work with Buyers who violate this provision.

Landlords (Sellers) rarely are willing to show a property prior to having an offer.

Where possible, we have included virtual tours in high definition — please look to the flyer for
those links.

Sellers suggest Buyers make an offer subject to inspection and that the buyer work hard to
consolidate their inspections and appraisal review on the same business day, to minimize
the impact on the residents, who are the sellers clients.

Commercial vs. Residential Real Estate sales

Apartment investments are considered commercial real estate sales. Although the occasional
apartment will sell to an owner/occupant, from the Seller’s and Listing Broker’s perspec-
tive, they approach the transaction in a business-like manner, where it is all about the
numbers, and very little about the emotions.

Commercial brokers work regular business hours during business days, and so do most of their
clients. Please do not write an offer with an expiration date on a weekend, or a response
period of anything less than 3 business days. Please do not text, or expect return phone
calls after regular business hours.

Offers

Commercial transactions often start with a two page letter of intent or LOI — this allows the
parties to share the skeleton of a deal. If they can reach a meeting of the minds, they will
then flesh out the details in a purchase and sale agreement. If your client chooses to do a
letter of intent, please make sure your letter of intent form includes the basics like price,
closing date, contingencies, and who pays what closings costs.

The current (2021) activity level from investors interest in our marketplace is three times high-
er than it was before then pandemic, which was 10 times higher than it was in 2016, our
market is saturated with out of state investors, and | often tell buyers that they have a 1 in
10 chance of becoming an owner, where as everyone of my Sellers have a 1 in 1 chance of
selling.

Please let your client know that | work with my clients on a merit based negotiation system -

Multifamily investment sales process / thoughts:

we do not play the high/low game, and my listing agreement pre-authorizes me to
let you know when a (low) offer is likely not to be responded to by my Seller, so
call first before your client suggests a low ball offer.

If your client’s strategy is to count days on market and expect a discount, please let them
know we specialize in helping our clients establish the leading edge of current market
pricing, and our clients are prepared to wait for the right investor who can meet their
deal goals.

The follow-up questions Sellers ask after what is the price is, does the Buyer know the mar-
ket? Have they been here? Do they have a team (management, lender, etc.) in place? Be
prepared to answer these questions an advocate for your buyer, particularly if there are
multiple competing offers.

Most of my Sellers are as focused on certainty of closing as they are the price, so don't
be surprised when we ask you for proof of funds of down payment and a prequal letter
from a qualified lender.

The standard in commercial transactions is that the Buyer pays for their own inspections and
financing costs, and issues raised by the Buyer’s lender are the Buyers to deal with. As
the seller is sharing the information on the property with the buyer, the expectation is
the buyer will share all information with the seller so they can troubleshoot/problem
solve together.

BID Process

If this property is being marketed with the BID process, then the ask (start) price is set low
with the intention of garnering a lot of investor interest that will lead to multiple offers, a
best and final round with a final close price that is considerably higher than the
original ask price. This process may be new to you, but we have been using it for over
16 years. By participating in the BID Process, best case, your buyer becomes an owner,
worst case they receive an education on current market conditions.

If the property is being marketed using the BID process, the tour date and time is the only
time the property is available for a viewing. This is not an inspection. Please do not
bring your vendors, inspectors, ladders, etc. This is not an open house, but a guided tour
that lasts 10 to 20 minutes and allows you a chance to view the interior condition.

Client Control

Your client’s actions represent you in this transaction, and your actions represent them.

Please let your client know they have only one chance to make a good impression with my
Sellers.

When in doubt, please ask for permission via email, do not take action and expect for-
giveness from a Seller. Please let your clients know that their actions will be considered
by the Seller when they review offers and rank them in likelihood to close.

Open invitation — on a monthly basis, we host a luncheon for brokers and property managers
who have an interest in apartment investments — just email me for an invitation.

Please know that I love this business and | am glad to share my knowledge, expertise and en-
thusiasm with you and your Buyer. | want to help you, help them, to be a great landlord and
investor.

I look forward to working on this transaction with you—Sincerely, Todd Clarke CCIM CIPs
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Souwrce: New Maxico Film Office

M

o




New Mexico is on the international map

New Mexico is home to the oldest Capitol in the
country, the chile capital of North America, 3rd
best place for film and TV and Spaceport NM

home to Virgin Galactic. Taos Sandia National
Labs

More PhDs per capita than anywhere in the US,

home to two nuclear laboratories and founding

location of the personal computer and Microsoft. ~ Meow Wolf

-
-~ New Netflix Stu-
dios

SpacePort New
Mexico

New Facebook
Datacenter

New Amazon
Facility

Very Large " . B s A& =~
Array _ _ s B | m :

Chile Capitol
Hatch



Further Information

=
Townhouses Co-Dp o 'rf} |
7
Do not walk property, or disturb residents. Mouritain Vista o
|
To register for additional information go to:
www.nmapartment.com/13207MountainPINE
N #F
u n _;
Marketing Advisors . @
“npINE
In the event of multiple offers, BID process will be used. Ad- )
ditional information on the sales process can be found at 3
www.nmapartment.com/bidprocess/bidprocess.pdf "f,
The owner and property are represented by Todd Clarke m Z
CCIM of NM Apartment Advisors who has over 34 years of =
. . . . ‘b'e A'.f a.
experience. If there is any information you need on the mar- - ®Ae o o B
ket, submarket, or the property, please do not hesitate to g w % S B 'Z.
ask. 3 2 E ?, A
m g & z 3

Todd Clarke [

CEO & Qualifying Broker
NM Apartment Advisors Inc.
NMREC License #13711
505-440-TODD

tclarke@nmapartment.com

www.nmapartment.com

INIQ Namar



